
About the Company 

The New India Assurance Company Limited is the largest general insurance company in 

India in terms of net worth, domestic gross direct premium, profit after tax and number of 

branches as of and for the fiscal year ended March 31,2017. The company offers insurance 

in categories including fire insurance; marine insurance, motor insurance, crop insurance, 

health insurance and other insurance products. In Fiscal 2017, the company had the 

largest market share of Gross Direct Premium (GDP) among general insurers in India. It is 

rated A-(Excellent) by AM Best Company since 2007 and has been rated AAA/Stable by 

CRISIL since 2014.

Competitive Strengths

Market leadership and established brand: In Fiscal 2017, the company had the largest 

market share of 15.0% of gross direct premium among general insurers in India. It has 

increased its market share in terms of gross direct premium from 14.7% in Fiscal 2012 to 

15.0% in Fiscal 2017. In Fiscal 2017, it had issued 27.10 million policies across all its 

product segments, the highest among all general insurers in India. It continued to 

strengthen its brand equity through sustained branding and marketing initiatives, including 

through digital marketing and social media campaigns.

Longstanding global footprint and successful international operations: The 

Company is only Indian general insurer with a sizeable international presence across Asia 

Pacific, Middle East, Africa and the Caribbean. As of June 30, 2017, the company 

operations were spread across 29 States and seven Union Territories in India and across 

28 other countries globally through a number of international branches, agency offices and 

subsidiaries including a desk at Lloyd’s, London. Its international operations and global 

footprint further strengthens its business reputation and brand, and contributes a 

significant portion of premium generated. 

Sustainable business model driven by customer satisfaction: It’s customer-focused 

product portfolio, ability to provide insurance solutions for complex risks and projects, and 

expansive geographic coverage and distribution network in India and internationally has 

enabled the company to develop strong customer relationships. 

Diversified product offering and product innovation capability: The Company has, 

over the years, developed strong product design, marketing and sales capabilities, and 

modifies its product offering based on regular market research on the evolving needs of the 

company wide range of customers and corporate clients. The company’s products are 

designed for a diverse customer base with features and premium requirements 

customized for specific customer segments.

Multi-channel distribution network: The Company has developed an expansive multi-

channel distribution network that includes individual and corporate agents, brokers, 

bancassurance partners and other intermediaries, as well as direct sales and sales 

through online channels. As of June 30, 2017, the company’s distribution network included 

68,389 individual agents and 16 corporate agents. The company’s diversified distribution 

and sales network reduces dependence on any single distribution channel, and enables it 

to access a wide range of customer segments across various industries, geographic 

regions, income groups and consumer demographics. 

Robust financial position: The Company believes that with its robust financial position, it 

is equipped to capitalize on growth opportunities in the Indian general insurance market. 
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Issue Highlights

Industry General Insurance

Total Issue (Shares) - Offer for sale 96,000,000

Total Issue (Shares) - Fresh Issue 24,000,000

Net Offer to the Public 120,000,000

Issue Size (Rs. Cr.) 9240-9600

Price Band (Rs.) 770-800

Retail Discount Rs.30 per share

Offer Date  1-Nov-17

Close Date 3-Nov-17

Face Value  5

Lot Size 18 Equity Share 

Issue Composition

Total Issue for Sale  116,400,000

QIB  58,200,000 

NIB  17,460,000 

Retail  40,740,000 

Employee Reservation 3,600,000

In shares

Objects of the Issue

The Offer comprises a Fresh Issue by the Company and an 
Offer for Sale by the Selling Shareholder.

Offer for Sale

The proceeds of the Offer for Sale shall be received by the 
Selling Shareholder. The Company will not receive any 
proceeds from the Offer for Sale.

Fresh Issue

The Company proposes to utilize the Net Proceeds towards 
meeting its future capital requirements which are expected to 
arise from the growth and expansion of its business, improving 
its solvency margin and consequently its solvency ratio.

SMC Ranking

Shareholding Pattern (%)

Particulars Pre-issue Post -issue

Promoters & promoters group 100.00% 85.44%

QIB 0.00% 7.06%

NIB 0.00% 2.12%

Employee  reservation  0.44%

Retail 0.00% 4.94%

Total 100.00% 100.00%

*calculated on the upper price band

(3.5/5)



Also its strong financial position and capitalization have enabled the company to underwrite high 

value corporate and mega risk policies, in addition to a high overall underwriting capacity. The 

company’s net worth (excluding fair value change account) increased at a CAGR of 7.01% from Rs. 

9605 Cr as of March 31, 2013 to Rs.  12596.45 Cr as of March 31, 2017 and was Rs.  13123.51 Cr as 

of June 30, 2017, while the company  net worth (including fair value change account) increased at a 

CAGR of 9.26% from Rs. 25469.81 Cr as of March 31, 2013 to Rs.  36298.08 Cr as of March 31, 

2017, and was Rs.  38283.59 Cr as of June 30, 2017. 

Strategy 

Capitalise on significant market potential and increase its market share: In order to capitalize 

on such growth potential, the company intends to implement cost-effective expansion of its 

operations with an increased focus on growing its retail products business and increase its retail 

market share. The IRDAI, the GoI and various State governments have in recent years undertaken 

various measures to increase awareness of insurance products. As a result of the increased 

awareness of health and other personal insurance products, the company anticipates significant 

growth in retail fire and health insurance product segments.

Improve underwriting profitability: The Company uses models in conjunction with rigorous 

analytical review to make pricing and underwriting decisions and to manage risk exposures across 

geographies, product segments and customer segments. The company intends to further refine its 

underwriting process and internal control measures to minimise errors and enable it to obtain better 

commercial arrangements from its reinsurers. The company continues to focus on further 

streamlining its risk and loss inspection processes, including through stringent inspection of claim 

documentation and credibility of their sources, active monitoring and increased audits of claims to 

minimize claim fraud.

Leverage technology to drive growth, profitability and customer satisfaction: The Company 

continues to focus on developing and strengthening its IT capabilities to support growth and improve 

the quality of its services in an increasingly digital world. The company leverages its integrated IT 

platform to cover all stages of its operations in a comprehensive manner, from sourcing of leads to 

claims management, even in rural and semi-urban areas. The company intends to use its IT 

infrastructure to build data driven models to improve its underwriting functions, risk management, 

monitoring and reduction of fraud

To focus on product innovation: The Company continues to undertake market assessment 

studies to strategically evaluate additional product offerings. The company intends to introduce new 

products in response to the changing needs of its customers. The company intends to focus on 

developing innovative products for various commercial and personal insurance requirements, 

including in particular, increasing its focus on the fast-growing retail health sector as well as 

innovative products for miscellaneous segments such as insurance protection for cyber liability, title 

insurance for immoveable property. The company also intends to increasingly focus on the fast 

growing market for insurance products designed for the unorganised commercial sector.

Expand its international operations: The Company intends to further expand its operations in 

additional international markets. The company continues to selectively target new regions 

internationally where the company can apply its existing market knowledge, underwriting expertise 

and risk management capabilities to further expand its business. The company has recently 

established a representative office in Myanmar and plan to establish another international office in a 

Myanmar Special Economic Zone. The company has also received a license to operate a regional 

office in the DIFC in Dubai and is in the process of securing approvals for commencing operations in 

Qatar. These additional offices will further strengthen its strategic presence in the Middle East and 

South East Asia.
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Risk Factors

 Subject to a comprehensive and evolving regulatory framework: The Company is subject 

to a comprehensive regulatory framework in India and in other countries where it operates. Any 

laws and regulations which restrict its operating flexibility could have a material adverse effect 

on its business and operations, and consequently its results of operations and financial 

condition, business.

 Inability to meet solvency ratio or other regulatory requirements relating to its financial 

condition: Indian laws and regulations require the company to maintain a control level of 

solvency. An inability to maintain the relevant control level of solvency requirements may result 

in regulatory action from the IRDAI that could affect its ability to continue operations, acquire 

new business or implement its growth strategies.

 Investment portfolio is subject to the volatility in the market value of financial 

instruments and liquidity risk: A significant portion of its investment returns come from 

investments in the debt and equity markets in India. Any significant decline in share prices or 

dividends from shares could negatively affect its net investment income.

 Risks related to its crop/weather insurance: The Company faces certain risks in connection 

with its crop/weather insurance offering, which could have a material adverse effect on its 

business, financial condition, results of operations and prospects.

Peer comparison

Valuation

Considering the P/E valuation on the upper end of the price band of Rs. 800, the stock is priced at pre 

issue P/E of 74.60x on its FY17 EPS of Rs. 10.72. Post issue, the stock is priced at a P/E of 76.84 x on 

its  EPS of Rs. 10.41.  Looking at the P/B ratio at Rs. 800 the stock is priced at P/B ratio of  4.99x on 

the pre issue book value of Rs.160.22 and on the post issue book value of Rs.178.86  the P/B comes 

out to 4.47x.                 

On the lower end of the price band of Rs.770 the stock is priced at pre issue P/E of 71.81x on its FY17 

EPS of Rs. 10.72.Post issue, the stock is priced at a P/E of 73.96x on its EPS of Rs. 10.41. Looking at 

the P/B ratio at Rs. 770, the stock is priced at P/B ratio of  4.81x on the pre issue book value of Rs. 

160.22 and on the post issue book value of Rs. 178.86, the P/B comes out to 4.31x.

Industry overview

With total gross premium of Rs. 1.3 trillion in fiscal 2017, India is amongst the top 15 general 

insurance markets in the world and one of the fastest growing markets.  India’s general insurance 

penetration (i.e., gross insurance premiums as a percentage of GDP) stood at 0.8% in 2016, 

compared with 0.6% in 2007. In comparison, the global general insurance industry’s penetration 

stood at 2.81% as of 2016. Among the comparable Asian counterparts also, India’s general insurance 

penetration pales; the corresponding numbers for China, Thailand, Singapore and Malaysia were at 

1.8%, 1.7%, 1.7%, and 1.6% respectively as of 2016. This suggests the enormous untapped 

potential of the Indian general insurance market. With economic growth gradually picking up and 

structural drivers in place (rise in healthcare costs, growth in retail auto sector, agricultural reforms 

and schemes), the growth trajectory of the general insurance sector is expected to remain strong in 

the next five years.
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Co_Name Operating Income PAT EPS P/E  P/BV BV FV PRICE MCAP

ICICI Lombard 7180.49 641.82 13.03 52.40 8.24 82.86 10.00 682.80 30995.59

The New India Insurance  20553.62 857.86 10.41 76.84 4.47 178.86 5.00 800.00 65920.00

*The New India Insurance Co Ltd ratios post issue based on FY17
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Annexure

Statement of Revenue acount Rs. in Cr.

Particulars Period ended Period ended Period ended
 30-Jun-17 (3 Months) 31-Mar-17 (12 Months) 31-Mar-16 (12 Months)

Premium earned 4768.47 17,674.78 15,215.02

Profit on sale or redemption  348.49 1,209.85 879.28

of investments 

Interest, Dividend and rent  474.45 1,669.00 1578.43

(Gross) 

Total (A) 5591.41 20553.62 17672.73

   

Claims Incurred (Net) 4159.30 16299.82 13234.35

Commission 381.74 1332.04 1412.93

Operating Exps related to  869.54 3817.18 3555.20

insurance business

Other Foreign Taxes 0.18 0.56 0.51

Amortisation, Written off,  2.32 5.40 3.17

Provisions-investment

 5413.08 21455.00 18206.15

   

Operating Profit / Loss 178.34 -901.37 -533.42

Consolidated Financials

Outlook

The company is the market leader in the general insurance industry in India across the segments. It 

has been in operation for almost a century. Though the New India Assurance has good results for last 

few years but PAT is decreasing for last 2 years.  The company is still dependent on direct sales 

channel for 60% of the premium collected and has a high dependency on the state of Maharashtra. 

Also the issue price looks pricy. So, investors with high risk appetite along with long time horizon may 

opt the issue.

An Indicative timetable in respect of the Issue is set out below:

EVENT INDICATIVE DATE

  (On or about)

Bid/Offer Opens Date November 1, 2017

Bid/Offer Closing Date November 3, 2017

Finalisation of Basis of Allotment with the Designated Stock  November 8, 2017

Exchange

Initiation of refunds (if any, for Anchor Investors)/unblocking  November 9, 2017

of funds from ASBA Account

Credit of Equity Shares to depository accounts of Allottees November 10, 2017 

Commencement of trading of the Equity Shares on the Stock November 13, 2017

Exchanges
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Profit & Loss Rs. in Cr.

Particulars Period ended Period ended Period ended
 30-Jun-17 (3 Months) 31-Mar-17 (12 Months) 31-Mar-16 (12 Months)

Operating income 178.33 -901.37 -533.43

Income from investment 431.66 1,656.14 1,527.17

Total Operating Income 609.99 754.76 993.74

Operatin exps related to  0.83 16.37 26.12

insurance business 

Operating Profit 609.16 738.39 967.62

   

Other Income 8.15 218.41 77.82

PBDIT 617.31 956.80 1045.44

Tax 103.95 116.94 115.08

Profit after tax 513.36 839.86 930.36

Share of Profit of associates -6.40 22.42 29.06

Minority interest -3.42 -4.42 1.87

Profit  503.53 857.86 961.28

Profit transferred to  96.14 12.95 0

contingencies

Profit after minority interest  599.67 870.81 961.28

and Share of profit

Balance sheet is on next page

Consolidated Financials
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Balance Sheet

Particulars As on 30-Jun-17 As on 31-Mar-17 As on 31-Mar-16

Application of funds   

   

Goodwill on consolidation 0 0.00 0.00

Investment 55028.31 51930.68 44971.75

Loans 317.79 308.03 326.73

Fixed Assets 451.84 429.45 365.31

Deferred tax assets 215.21 219.75 217.15

   

Total Non- Current Assets 56013.15 52887.91 45880.94

Current assets   

Cash and Bank balances 8083.76 8125.73 7216.23

Advances and other assets 9358.66 9035.72 10873.60

 0 0.00 0.00

Total current assets 17442.42 17161.45 18089.83

Total Assets  73455.57 70049.36 63970.77

   

Sources of Funds   

Fair Value change account 25160.08 23701.64 19093.36

 0 0.00 0.00

Minority interesst 31.30 47.40 45.93

Miscellaneous Expenditure to be wriitten off 167.73 221.34 435.78

Total non-current liabilities 25023.65 23527.70 18703.52

   

Current liabilities   

   

Other current liabilities 24703.98 23834.68 23948.64

Short-term provisions 10436.70 9869.20 8824.07

   

Total current liabilities 35140.68 33703.88 32772.71

Total 60164.33 57231.57 51476.23

NET Worth 13291.25 12817.79 12494.54

   

Net worth represented by:   

Share capital 200 200.00 200.00

Reserves and surplus 13091.25 12617.79 12294.54

   

Net Worth 13291.25 12817.79 12494.54

Rs. in Cr.



Corporate Office:

11/6B, Shanti Chamber,

Pusa Road, New Delhi - 110005

Tel: +91-11-30111000

www.smcindiaonline.com

Mumbai Office:

Lotus Corporate Park , A Wing  401 / 402 ,

4th Floor ,Graham Firth Steel Compound,

Off Western Express Highway, Jay Coach Signal,

Goreagon (East) Mumbai - 400063

Tel: 91-22-67341600, Fax: 91-22-28805606

Kolkata Office:

18, Rabindra Sarani,

Poddar Court,Gate No.- 4, 5th Floor, Kolkata-700001

Tel: 91-33-39847000, Fax: 91-33-39847004

E-mail: researchfeedback@smcindiaonline.com

Disclaimer: This Research Report is for the personal information of the authorized recipient and doesn't construe to be any investment, legal or taxation advice to the investor. It is only for private circulation and use. 
The Research Report is based upon information that we consider reliable, but we do not represent that it is accurate or complete, and it should not be relied upon as such. No action is solicited on the basis of the 
contents of this Research Report. The Research Report should not be reproduced or redistributed to any other person(s)in any form without prior written permission of the SMC. The contents of this material are 
general and are neither comprehensive nor inclusive. Neither SMC nor any of its affiliates, associates, representatives, directors or employees shall be responsible for any loss or damage that may arise to any person 
due to any action taken on the basis of this Research Report. It does not constitute personal recommendations or take into account the particular investment objectives, financial situations or needs of an individual 
client or a corporate/s or any entity/s. All investments involve risk and past performance doesn't guarantee future results. The value of, and income from investments may vary because of the changes in the macro and 
micro factors given at a certain period of time. The person should use his/her own judgment while taking investment decisions. Please note that SMC its affiliates, Research Analyst, officers, directors, and employees, 
including persons involved in the preparation or issuance if this Research Report: (a) from time to time, may have long or short positions in, and buy or sell the securities thereof, of the subject company(ies) mentioned 
here in; or (b) be engaged in any other transaction involving such securities and earn brokerage or other compensation or act as a market maker in the financial instruments of the subject company(ies) discussed 
herein or may perform or seek to perform investment banking services for such company(ies) or act as advisor or lender/borrower to such subject company(ies); or (c) may have any other potential conflict of interest 
with respect to any recommendation and related information and opinions. All disputes shall be subject to the exclusive jurisdiction of Delhi High court.

SMC Global Securities Ltd. (hereinafter referred to as “SMC”) is regulated by the Securities and Exchange Board of India (“SEBI”) and is licensed to carry on the business of broking, depository services and related 

activities. SMC is a registered member of National Stock Exchange of India Limited, Bombay Stock Exchange Limited, MSEI (Metropolitan Stock Exchange of India Ltd) and M/s SMC Comtrade Ltd is a registered 

member of National Commodity and Derivative Exchange Limited and Multi Commodity Exchanges of India and other commodity exchanges in India. SMC is also registered as a Depository Participant with CDSL 

and NSDL. SMC’s other associates are registered as Merchant Bankers, Portfolio Managers, NBFC with SEBI and Reserve Bank of India. It also has registration with AMFI as a Mutual Fund Distributor. 

SMC is a SEBI registered Research Analyst having registration number INH100001849. SMC or its associates has not been debarred/ suspended by SEBI or any other regulatory authority for accessing /dealing in 

securities market. SMC or its associates or its Research Analyst or his relatives do not hold any financial interest in the subject company interest at the time of publication of this Report. SMC or its associates or its 

Research Analyst or his relatives do not hold any actual/beneficial ownership of more than 1% (one percent) in the subject company, at the end of the month immediately preceding the date of publication of this 

Report. SMC or its associates its Research Analyst or his relatives does not have any material conflict of interest at the time of publication of this Report. 

SMC or its associates/analyst has not received any compensation from the subject company covered by the Research Analyst during the past twelve months. The subject company has not been a client of SMC 

during the past twelve months. SMC or its associates has not received any compensation or other benefits from the subject company covered by analyst or third party in connection with the present Research Report. 

The Research Analyst has not served as an officer, director or employee of the subject company covered by him/her and SMC has not been engaged in the market making activity for the subject company covered by 

the Research Analyst in this report.

The views expressed by the Research Analyst in this Report are based solely on information available publicly available/internal data/ other reliable sources believed to be true. SMC does not represent/ provide any 

warranty expressly or impliedly to the accuracy, contents or views expressed herein and investors are advised to independently evaluate the market conditions/risks involved before making any investment decision. 

The research analysts who have prepared this Report hereby certify that the views /opinions expressed in this Report are their personal independent views/opinions in respect of the subject company.
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