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Issue Highlights
Industry

Home Healthcare

Fresh Issue (Shares)

2,500,000

Employee reservation

25,000

Net Offer to the Public

2,475,000

Issue Size (Rs. Cr.)

99-100

Price Band (Rs.)

396-400

Offer Date

15-Feb-21

Close Date

17-Feb-21

Face Value

10

Lot Size

35

Incorporated in 2016, Nureca Limited is a healthcare and wellness products distributor. The
company aims to offer the best quality, durable, and innovative tools to customers to
monitor chronic diseases to improve their lifestyle. The firm has a well-diversified product
portfolio including Chronic Device Products, Orthopedic products, Mother and Child
products, Nutrition Supplements, and Lifestyle products to meet the Indian healthcare
market requirements. It is the first digital company to sell such products through its website
drtust.in and other online partners i.e. e-commerce players, retailers, and distributors.

Strength
Strong portfolio of its products and consistent focus on quality and innovation: The
company focuses on creating innovative products with an emphasis of quality and
efficiency. Further, it focuses that its products are adhered to the most stringent CE and
FDA guidelines. Its efforts to maintain the quality of its products have been well recognized
in the industry. Based on its experience it has focused on investing in experience based

Issue Composition

In shares

product innovation that are most relevant in creating the consumer experience. The
company believes that it has been able to bring product innovation into the Indian market

Total Issue for Sale
QIB
NIB
Retail

2,475,000
1,856,250
371,250
247,500

through its several innovative products.
Asset light business model and competitive products: Its business model relies on its
ability to design products that are of good quality, innovative and functional, through optimal
sizing from a suitable manufacturer or vendor and its long standing relationship with its
vendors. It operates on an asset light business model which does not require it to invest
heavily on physical assets such as plant and machinery, land and property and therefore it
believes this business model allows it to be capital efficient. It also believes that its asset

Shareholding Pattern (%)

light model allows it to leverage its strong product portfolio, coupled with a strong

Particulars

Pre-issue

Post-issue

distribution network and long standing relationships with vendors to contribute to the

Promoters & promoters group

93.33%

70.00%

profitable growth and development of its business. Further, this also helps it in better cash
flow management and lower risk.

QIB

6.67%

23.56%

NIB

0.00%

3.71%

Combination of technical expertise and understanding of Indian consumer

Employee reservation

0.00%

0.25%

preference: It believes that its brands i.e Dr. Trust, Dr. Physio and Trumom have built a
reputation of introducing innovative products that appeal to Indian customers. It combines

Retail

0.00%

2.48%

Total

100.00%

100.00%

*calculated on the upper price band

its technical expertise with an understanding of the Indian home healthcare market
developed through market feedback and extensive interaction with its vendors. Through
these efforts, it seeks to be the first to introduce innovative products in the market with
unique functionalities that create new demand.

Objects of the Issue

Strategies

1. To meet the working capital requirements of the business.

Diversifying and strengthening its market by enabling it to cater to a wide range of

2. To meet general corporate purposes.

geographies and customer Segments: As per the company, its overall strategy is
commensurate for it to take advantage of the expected growth in the unorganised home
healthcare sector in India. Increasing its penetration in new geographies will enable it to
penetrate into new catchment areas with new geographies. Enhancing its reach to cover

Book Running Lead Manager
Ÿ
ITI Capital Ltd

additional cities or states will enable it to reach out to more customers. It intends to
strengthen its market in new geographies through following distribution network with a
focus on efficiency. It emphasis is on expanding the scale of operations as well as growing

Name of the registrar
Ÿ
Link Intime India Private Limited

its supply chain network, which it believes will provide attractive opportunities to grow its

1

customer bases and revenues.
Strengthening its business through product innovation and new product launches: The
company intends to continue to leverage on its in-depth market research to enable it to introduce a
wider range of products under its existing brands based on consumer preferences and demand and
to distinguish itself from its competitors.
Strengthening up its business through effective branding, promotional and digital activities:
The company seeks to increase its brand awareness and build differential brand equity through
above-the-line investments in television and outdoor media; marketing initiatives, new product lines
and brand extensions. It plans to effectively utilize its website, social networking sites and other online
forms of communication to build consumer knowledge of its brands. It believes increasing brand
awareness will lead to greater foot traffic and enable us to continuously increase its loyal consumer
base and ultimately contribute to enhanced growth and profitability.

Risk factor
•

Significant challenges or delays in Company’s innovation and development of new products,
technologies and indications could have an adverse impact on the Company’s long-term
success.

•

Its inability to obtain, renew or maintain its statutory and regulatory permits and approvals
required to operate its business may have a material adverse effect on its business, financial
condition and results of operations.

•

The company relies extensively on its operational support systems, including on its information
technology systems in managing its supply chain, procurement process, logistics and other
integral parts of its business, failure of which could adversely affect its business, financial
conditions and results of operations.

Peer comparison
As per the RHP, there are no listed entities in India that are engaged in similar line of business and
whose business is comparable with that of its business.

Valuation
Considering the P/E valuation, on the upper end of the price band of Rs. 400, the stock is priced at pre
issue P/E of 46.91x on its FY20 EPS of Rs. 8.53. Post issue, the stock is priced at a P/E of 62.55x on
its EPS of Rs. 6.40. Looking at the P/B ratio at Rs. 400 the stock is priced at P/B ratio of 5.81x on the
pre issue book value of Rs.68.86 and on the post issue book value of Rs. 187.83 the P/B comes out to
2.13x.
On the lower end of the price band of Rs.396 the stock is priced at pre issue P/E of 46.44x on its FY20
EPS of Rs. 8.53.Post issue, the stock is priced at a P/E of 61.92x on its EPS of Rs. 6.40. Looking at the
P/B ratio at Rs.396, the stock is priced at P/B ratio of 5.75x on the pre issue book value of Rs.68.86
and on the post issue book value of Rs. 187.83, the P/B comes out to 2.11x.

Industry overview
The Home Healthcare Market in India is highly fragmented, with proliferation of local companies,
constituting large unorganized sector. Lax regulations and poor compliance in the unorganized
sector has led to flooding of poor quality of products in the market. Additionally, the high number of
players leads to high competition and pricing pressures, which in turn, results in reduced margins and
scalability issues. The Home Health Market in India and neighboring countries is estimated at ₹
20,757.0 Cr in 2019 and is expected to grow to ₹ 38,920.7 Cr by 2025 at a CAGR 11.0%. Nutritional
Supplements Segment forms ~86% of the total Home. Health Market, followed by Chronic Disease
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Products segment at 6.5%. Highest growth is expected in Lifestyle products, especially Fitness
trackers, at CAGR 14.5%, but the other product segments are also growing at robust, similar growth
rates between 2019 and 2025.

Outlook
Nureca is a B2C company engaged in the business of home healthcare and wellness products which offers
quality, durability, functionality, usability and innovative designs. According to WHO, markets for such
devices is expected to grow at a CAGR of 10% + and India is the major market with around 84%+ market
share. Going forward, the company is expected to see good growth on the back of its diversified portfolio
range, growth in the home healthcare segment and higher online channel mix. On the flip sides, significant
challenges or delays in Company’s innovation and development of new products, technologies and
indications could have an adverse impact on the Company’s long-term success.

An Indicative timetable in respect of the Issue is set out below:
EVENT

INDICATIVE DATE
(On or about)

Bid/Offer Opens Date

February 15, 2021

Bid/Offer Closing Date

February 17, 2021

Finalisation of Basis of Allotment with the Designated Stock
Exchange

On or about February 23, 2021

Initiation of refunds (if any, for Anchor Investors)/unblocking
of funds from ASBA Account

On or about February 24, 2021

Credit of Equity Shares to depository accounts of Allottees

On or about February 25, 2021

Commencement of trading of the Equity Shares on the Stock
Annexure

On or about February 26, 2021

Exchanges

Consolidated Financials
Profit & Loss
Particulars

Rs. in Cr.
Period ended

Period ended

Period ended

30-Sep-20 (9 Months)

31-Mar-20 (12 Months)

31-Mar-19 (12 Months)

Revenue from operations

122.15

99.43

61.90

Total expenditure

72.97

89.73

52.84

Operating Profit

49.18

9.69

9.06

OPM%

56.77

65.87

48.53

Other Income

0.83

0.06

0.09

PBDIT

50.01

9.76

9.14

Depreciation

0.18

0.37

0.057

PBIT

49.83

9.38

9.09

Interest

1.18

0.77

0.244

PBT

48.65

8.61

8.84

Tax

12.47

2.21

2.62

Profit After Tax

36.18

6.40

6.23

Balance sheet is on next page
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Balance Sheet
Particulars

Rs. in Cr.
As on 30-Sep-20

As on 31-Mar-20

As on 31-Mar-19

Property, plant and equipment

0.47

0.46

0.12

Right-of-use assets

1.74

0.61

0.42

Investments

0.00

0.00

0.00

Loans

0.04

0.03

0.00

Deferred tax assets (net)

1.37

0.04

0.01

Total non-current assets

3.61

1.13

0.56

30.34

16.43

13.55

4.01

12.90

8.86

Asset
Non-current assets

Financial assets

Current assets
Inventories
Financial assets
Trade receivables
Cash and cash equivalents

10.86

0.07

0.11

Other bank balances

44.38

0.00

0.00

Other financial assets

0.27

1.99

0.01

Other current assets

9.02

1.37

0.45

Total current assets

98.88

32.75

22.97

Total Assets

102.49

33.88

23.53

4.90

9.35

0.26

Non-current liabilities
Borrowings
Provisions

0.37

0.10

0.03

Total Non-Current Liabilities

5.27

9.45

0.29

Current liabilities
Borrowings

4.42

0.08

0.00

Trade Payables – MSME

0.00

0.00

0.00

Trade Payables – Other than MSME

18.29

5.83

9.76

Other Financial Liabilities

0.69

0.42

5.41

Other Current Liabilities

11.81

0.81

0.10

Provisions

0.01

0.01

0.00

Current tax liabilities (net)

10.36

2.36

0.01

Total current liabilities

45.58

9.50

15.28

Total

50.84

18.95

15.57

NET Worth

51.65

14.93

7.96

7.00

0.01

0.01

Net worth represented by:
Share capital
Other equity

44.65

14.92

7.94

Total Net Worth

51.65

14.93

7.95
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SMC Global Securities Ltd. (hereinafter referred to as “SMC”) is regulated by the Securities and Exchange Board of India (“SEBI”) and is licensed to carry on the business of broking, depository services and related
activities. SMC is a registered member of National Stock Exchange of India Limited, Bombay Stock Exchange Limited, MSEI (Metropolitan Stock Exchange of India Ltd) and M/s SMC Comtrade Ltd is a registered
member of National Commodity and Derivative Exchange Limited and Multi Commodity Exchanges of India and other commodity exchanges in India. SMC is also registered as a Depository Participant with CDSL
and NSDL. SMC’s other associates are registered as Merchant Bankers, Portfolio Managers, NBFC with SEBI and Reserve Bank of India. It also has registration with AMFI as a Mutual Fund Distributor.
SMC is a SEBI registered Research Analyst having registration number INH100001849. SMC or its associates has not been debarred/ suspended by SEBI or any other regulatory authority for accessing /dealing in
securities market. SMC or its associates or its Research Analyst or his relatives do not hold any financial interest in the subject company interest at the time of publication of this Report. SMC or its associates or its
Research Analyst or his relatives do not hold any actual/beneficial ownership of more than 1% (one percent) in the subject company, at the end of the month immediately preceding the date of publication of this
Report. SMC or its associates its Research Analyst or his relatives does not have any material conflict of interest at the time of publication of this Report.
SMC or its associates/analyst has not received any compensation from the subject company covered by the Research Analyst during the past twelve months. The subject company has not been a client of SMC
during the past twelve months. SMC or its associates has not received any compensation or other benefits from the subject company covered by analyst or third party in connection with the present Research Report.
The Research Analyst has not served as an officer, director or employee of the subject company covered by him/her and SMC has not been engaged in the market making activity for the subject company covered by
the Research Analyst in this report.
The views expressed by the Research Analyst in this Report are based solely on information available publicly available/internal data/ other reliable sources believed to be true. SMC does not represent/ provide any
warranty expressly or impliedly to the accuracy, contents or views expressed herein and investors are advised to independently evaluate the market conditions/risks involved before making any investment decision.
The research analysts who have prepared this Report hereby certify that the views /opinions expressed in this Report are their personal independent views/opinions in respect of the subject company.

Disclaimer: This Research Report is for the personal information of the authorized recipient and doesn't construe to be any investment, legal or taxation advice to the investor. It is only for private circulation and use.
The Research Report is based upon information that we consider reliable, but we do not represent that it is accurate or complete, and it should not be relied upon as such. No action is solicited on the basis of the
contents of this Research Report. The Research Report should not be reproduced or redistributed to any other person(s)in any form without prior written permission of the SMC. The contents of this material are
general and are neither comprehensive nor inclusive. Neither SMC nor any of its affiliates, associates, representatives, directors or employees shall be responsible for any loss or damage that may arise to any person
due to any action taken on the basis of this Research Report. It does not constitute personal recommendations or take into account the particular investment objectives, financial situations or needs of an individual
client or a corporate/s or any entity/s. All investments involve risk and past performance doesn't guarantee future results. The value of, and income from investments may vary because of the changes in the macro and
micro factors given at a certain period of time. The person should use his/her own judgment while taking investment decisions. Please note that SMC its affiliates, Research Analyst, officers, directors, and employees,
including persons involved in the preparation or issuance if this Research Report: (a) from time to time, may have long or short positions in, and buy or sell the securities thereof, of the subject company(ies) mentioned
here in; or (b) be engaged in any other transaction involving such securities and earn brokerage or other compensation or act as a market maker in the financial instruments of the subject company(ies) discussed
herein or may perform or seek to perform investment banking services for such company(ies) or act as advisor or lender/borrower to such subject company(ies); or (c) may have any other potential conflict of interest
with respect to any recommendation and related information and opinions. All disputes shall be subject to the exclusive jurisdiction of Delhi High court.
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