
About the Company 

HDFC Asset Management Company is most profitable asset Management Company in 

India in terms of net profits since Fiscal 2013. As of 31 March, 2018, the company offered 

133 schemes that were classified into 27 equity-oriented schemes, 98 debt schemes, three 

liquid schemes and five other schemes (including exchange-traded schemes and fund of 

fund schemes). The company had a total AUM of ₹ 2,919.85 billion as of March 31, 2018 

and operates as a joint venture between Housing development Finance Corporation 

Limited (HDFC) and Standard Life Investments Limited (SLI).

Strength

Consistent market leadership position in the Indian mutual fund industry: The AMC 

is a leader in the Indian mutual fund industry and most profitable asset Management 

Company in India in terms of net profits since FY2013. Its AUM has grown at a CAGR of 

33.9% since FY2001. As of March 2018, the market share of total AUM was 13.7% and of 

actively managed equity-oriented AUM was 16.8%. The company had the highest share of 

individual customers of 15.7% and the second largest market share of MAAUM of 12.7% 

from B-15 cities in India. Live Accounts increased from 4.94 million as of March 2013 to 

8.10 million as of March 2018. The leading industry and financial position provides with a 

robust platform for growth and efficiencies of scale, and enhances capability of investing in 

the growth of physical and digital infrastructure, which would further access to a larger 

customer base, and provide improved customer experience.

Trusted brand and strong parentage: The company benefits from the brand reputation of 

their promoters, HDFC and SLI. The brand HDFC gives it a unique advantage of being a 

trusted provider of financial services, and SLI provides access to international best 

practices, for operations and risk management. The strong parentage and trusted brand 

enhances appeal and provides confidence to customers.

Superior and diversified product mix distributed through a multi-channel 

distribution network: The AMC offers a wide range of investment schemes across asset 

classes catering to various risk return profiles, many of which have recorded strong and 

consistent performance compared to industry benchmarks. The customers are serviced 

through an extensive multi-channel sales and distribution network comprising banks, 

national distributors and IFAs. The company has a pan-India network of 209 branches in 

over 200 cities. As of 31 March, 2018, the company had offered 133 schemes that were 

classified into 27 equity-oriented schemes, 98 debt schemes, three liquid schemes and five 

other schemes (including exchange-traded schemes and fund of fund schemes) which 

allowed to cater a wide range of customers. As of March 2018, the company has a sales 

and distribution team of 581 employees and a customer services team of 295 employees 

located across branches in India. The company has a strong online presence via digital 

platform for customers and distribution partners. For FY2018, approximately 14.4% of all 

transactions were through HDFC MFOnline and mobile applications. Electronic 

transactions grew at a CAGR of 46.2% from FY2015 to 2018. Electronic transactions 

formed 50.8% of all transactions in FY2018.

Focus on individual customers and customer centric approach: With an individual 

investor focused strategy, the company has a customer base with a greater proportion of 

individual AUM in comparison to the overall Indian mutual fund industry. As of March 31, 

2018, its MAAUM from individual customers accounted for 62.2% of its MAAUM compared 

to 51.4% in the mutual fund industry in India for the same period, according to CRISIL. The 

company built a strong monthly flow of funds through systematic transactions, while 

recorded monthly flows of Rs 1150 crore through 3.16 million systematic transactions in 

March 2018. The number of systematic transactions has increased from 1.48 million as of 
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Book Running Lead Manager

Ÿ Kotak Mahindra Capital Company Limited

Ÿ Axis Capital Limited

Ÿ DSP Merrill Lynch Limited

Ÿ Citigroup Global Markets India Private Limited

Ÿ CLSA India Private Limited

Ÿ HDFC Bank Limited#

Ÿ ICICI Securities Limited

Ÿ IIFL Holdings Limited

Ÿ JM Financial Limited

Ÿ J.P. Morgan India Private Limited

Ÿ Morgan Stanley India Company

Ÿ Nomura Financial Advisory and

Name of the registrar Karvy Computershare Pvt Ltd

Issue Highlights

Industry Mutual Fund

Offer for sale (Shares) 25,457,555

Reservation Portions 3,280,000

Net Offer to the Public 22,177,555

Issue Size (Rs. Cr.) 2787-2800

Price Band (Rs.) 1095-1100

Offer Date  25-Jul-18

Close Date 27-Jul-18

Face Value  5

Lot Size 13

Issue Composition

Total Issue for Sale  22,177,555

QIB  11,088,778 

NIB  3,326,633 

Retail  7,762,144 

In shares

Objects of the Issue

Ÿ To carry out the sale of Equity Shares offered for sale by 

the Selling Shareholders. 

Ÿ Enhance the company's visibility and brand image, 

Ÿ Provide a public market for Equity Shares in India.

Shareholding Pattern (%)

Particulars Pre-issue Post -issue

Promoters & promoters group 94.95% 82.94%

QIB 0.59% 5.83%

NIB 4.45% 6.02%

Shareholder reservation 0.00% 1.55%

Retail 0.00% 3.66%

Total 100.00% 100.00%

*calculated on the upper price band

SMC Ranking

(3.5/5)



March 2013 to 3.16 million as of March 2018. As of March 2018, 77.3% of systematic transactions at 

the time of registration had tenure of over five years and 64.2% of systematic transactions had tenure 

of over 10 years.

Strategies

Maintain strong investment performance: The endeavour of the company is to continue to deliver 

superior investment performance against benchmarks and peer groups over medium to long-term 

periods. Its investments are driven by fundamental research with a medium to long-term view. It 

believes that over time, stock prices reflect their intrinsic values. The key elements of its investment 

strategy include investment discipline, long-term focus, risk management and team approach 

coupled with talented individuals.

Expand the reach and distribution channels: The company has expanded its physical presence 

from 141 branches as of March 31, 2014 to 210 branches as of March 31, 2018 and it aims to continue 

expanding its physical footprint consistent with the growing opportunity. It has expanded its reach in 

T-15 cities, both in terms of branches and personnel, and intends to continue evaluating opportunities 

and strengthening their physical presence further in T-15 cities. It currently has 150 branches in B-15 

cities and will continue to expand its presence to deepen its geographical reach further. Along with 

opening new branches, the company also aims to increase the number of employees in its sales and 

distribution and customer services teams.

Enhance product portfolio: It aims to offer need-based and customer-centric products that address 

the core needs of its diversified customer base. It typically exercises discipline in launching new funds 

and prefer to focus on growing its existing funds. However, it continuously seeks feedback from the 

investment team, distributor network and customers to cater to customer demands and market 

trends, which it utilizes to adjust existing products or launch new products.

Invest in digital platforms to effectively leverage the growing digital space: The company 

believes that digital transformation is strategic and integral to their business, as it redefines standards 

in terms of meeting customer expectations and reducing costs. It aims to progress towards a digital 

model to meet its customers’ requirements by personalizing offerings, facilitatings easy on- boarding, 

ease in transacting and access to other relevant data through the digital platform. Through these 

initiatives, it expects its customer’s user experience to improve, which will enable it to build customer 

loyalty.

Risks

A large portion of AUM is concentrated in a few schemes:  As of March 2018, top six equity-

oriented schemes constituted 79.1% of total equity-oriented AUM and top six debt schemes 

constituted 65.5% of total debt AUM. The performance of these schemes has a significant impact on 

AUM and consequently revenue. Underperformance by any of these schemes may have a 

disproportionate adverse impact on the AUM and revenue.

Dependence on third-party providers: The company relies on third-party providers in several 

areas of the operations and may have not full control over the services provided by them to either the 

company or the customers.

Dependence on the brand name and reputation: The company’s revenue, results of operation etc. 

are, to a certain extent, dependent on the strength of our brand and reputation as well as reputation of 

other HDFC group entities and Standard Life Investment group companies. They are exposed to the 

risk that litigation, misconduct, operational failure, negative publicity or press speculation could harm 

the brand and reputation.

The regulatory environment is subject to change: Any regulatory changes or competitive 

pressure leading to reduction in fund management charges can affect revenues and profits 

adversely.

Industry Overview:

The mutual fund industry’s revenue is expected to grow at CAGR of 25% to around ₹184 billion by 

Fiscal 2019. The major growth facilitators will be a pick-up in economic growth, growing investor 
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base, higher disposable income and investable surplus, increasing financial savings and government 

schemes focusing on increasing awareness, ease of investing, digitalisation, and perception of 

mutual funds as long-term wealth creators, and increasing geographical penetration. 

Commensurately, net profit is expected to grow around by Fiscal 2019. While the revenue growth will 

be driven by the growth in AUM, growing allocation to equity-oriented funds, which generally charge 

higher investment management fees (on actively managed equity funds) than other categories, will 

be a major contributor. Overall, the industry’s profitability is expected to remain stable in the near 

term, supported by robust growth in AUM. It is expected that there will be a gradual decrease in the 

percentage of investment management fees charged by fund houses to manage the AUM, primarily 

owing to higher competition and tighter regulations. Rising competition will also drive increased 

spending by AMCs on marketing related activities. However, these would be offset by an 

improvement in employee efficiency.

Peer comparison

Valuation

Considering the P/E valuation on the upper price band of Rs.1100 EPS and P/E of  Estimated 

Annualised FY2018 are  Rs.34.04 and 32.31 multiple respectively and at a lower price band of Rs. 

1095,  P/E multiple is 32.17.  Looking at the P/B ratio on the upper price band of Rs.1100. , book value 

and P/B of Estimated Annualised FY18 are  Rs.101.89 and 10.80 multiple respectively and at a lower 

price band of Rs. 1095  P/B multiple is 10.75. No change in pre and post issue EPS and Book Value as 

the company is not making fresh issue of capital.

Outlook

HDFC AMC enjoys trusted brand and strong parentage and thus has consistent market leadership 

position in the Indian Mutual Fund Industry. It had the highest share of net profits and total revenue of 

18.8% and 13.5%, respectively, among asset management companies in India in FY17. However, a 

large portion of AUM is concentrated in a few schemes. The performance of these schemes has a 

significant impact on AUM and consequently revenue. Underperformance by any of these schemes 

may have a disproportionate adverse impact on the AUM and revenue. 

An Indicative timetable in respect of the Issue is set out below:
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Co_Name Total Income PAT EPS P/E  P/BV BV FV Price Mcap

Reliance Nippon Life AUM 1815.00 522.00 8.53 25.44 5.81 37.37 10.00 217.00 13280.40

Hdfc Asset Management AUM 2489.66 962.15 34.04 32.31 10.80 101.89 5.00 1100.00 23318.77

* Financials are annualised 
**Peer companies financials are based on TTM

EVENT INDICATIVE DATE

  (On or about)

Bid/Offer Opens Date July 25, 2018

Bid/Offer Closing Date July 27, 2018

Finalisation of Basis of Allotment with the Designated Stock  August 01, 2018

Exchange

Initiation of refunds (if any, for Anchor Investors)/unblocking  August 02, 2018

of funds from ASBA Account

Credit of Equity Shares to depository accounts of Allottees August 03, 2018

Commencement of trading of the Equity Shares on the Stock August 06, 2018

Exchanges
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Annexure

Consolidated Financials

Profit & Loss Rs. in Cr.

Particulars Period ended Period ended Period ended
 31-Mar-18 31-Mar-17 31-Mar-16

Total Operating Income  1,759.75 1,480.04 1,442.55

management fees 

Total expenditure 793.29 776.15 775.03

Operating Profit 966.46 703.89 667.51

OPM% 54.92 47.56 46.27

Other Income 107.50 107.88 51.80

PBDIT 1,073.96 811.77 719.31

Depreciation 0.00 0.00 0.00

PBIT 1,073.96 811.77 719.31

Interest  11.44 11.96 11.06

PBT  1,062.52 799.80 708.25

Tax 340.90 249.56 230.37

Profit After Tax 721.62 550.25 477.88

Balance sheet is on next page
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Balance Sheet

Particulars As on 31-Mar-18 As on 31-Mar-17 As on 31-Mar-16

Non-current Assets 

Fixed Assets 38.76 33.60 32.26

Non current investments 639.54 168.80 159.86

Deferred tax assets 9.73 9.35 13.89

Long term Loans and advances 61.67 69.02 97.38

Total non-current assets 749.70 280.77 303.39

Current assets   

Current investment 1311.02 1067.86 825.93

Trade receivables 90.28 85.09 38.57

Cash and bank balances 2.07 1.27 0.98

Short term loans and advances 205.47 162.75 172.14

Other current assets 12.09 1.85 81.72

Total current assets 1620.92 1318.83 1119.33

Total Assets  2370.62 1599.59 1422.72

   

Non-current liabilities   

Long-Term Provisions 0.78 0.80 15.00

Total non-current liabilities 0.78 0.80 15.00

   

Current liabilities   

Trade Payables 111.58 96.06 171.98

Other current Liabilities 98.19 79.69 84.52

short term Provisions 0.11 0.10 0.00

Total current liabilities 209.87 175.85 256.50

Total 210.65 176.65 271.50

NET Worth 2159.97 1422.94 1151.22

Net worth represented by:   

Share capital 105.28 25.17 25.16

Other Equity 2054.69 1397.77 1126.06

Net Worth 2159.97 1422.94 1151.22

Rs. in Cr.



Corporate Office:

11/6B, Shanti Chamber,

Pusa Road, New Delhi - 110005

Tel: +91-11-30111000

www.smcindiaonline.com

E-mail: smc.care@smcindiaonline.com

Disclaimer: This Research Report is for the personal information of the authorized recipient and doesn't construe to be any investment, legal or taxation advice to the investor. It is only for private circulation and use. 
The Research Report is based upon information that we consider reliable, but we do not represent that it is accurate or complete, and it should not be relied upon as such. No action is solicited on the basis of the 
contents of this Research Report. The Research Report should not be reproduced or redistributed to any other person(s)in any form without prior written permission of the SMC. The contents of this material are 
general and are neither comprehensive nor inclusive. Neither SMC nor any of its affiliates, associates, representatives, directors or employees shall be responsible for any loss or damage that may arise to any person 
due to any action taken on the basis of this Research Report. It does not constitute personal recommendations or take into account the particular investment objectives, financial situations or needs of an individual 
client or a corporate/s or any entity/s. All investments involve risk and past performance doesn't guarantee future results. The value of, and income from investments may vary because of the changes in the macro and 
micro factors given at a certain period of time. The person should use his/her own judgment while taking investment decisions. Please note that SMC its affiliates, Research Analyst, officers, directors, and employees, 
including persons involved in the preparation or issuance if this Research Report: (a) from time to time, may have long or short positions in, and buy or sell the securities thereof, of the subject company(ies) mentioned 
here in; or (b) be engaged in any other transaction involving such securities and earn brokerage or other compensation or act as a market maker in the financial instruments of the subject company(ies) discussed 
herein or may perform or seek to perform investment banking services for such company(ies) or act as advisor or lender/borrower to such subject company(ies); or (c) may have any other potential conflict of interest 
with respect to any recommendation and related information and opinions. All disputes shall be subject to the exclusive jurisdiction of Delhi High court.

SMC Global Securities Ltd. (hereinafter referred to as “SMC”) is regulated by the Securities and Exchange Board of India (“SEBI”) and is licensed to carry on the business of broking, depository services and related 

activities. SMC is a registered member of National Stock Exchange of India Limited, Bombay Stock Exchange Limited, MSEI (Metropolitan Stock Exchange of India Ltd) and M/s SMC Comtrade Ltd is a registered 

member of National Commodity and Derivative Exchange Limited and Multi Commodity Exchanges of India and other commodity exchanges in India. SMC is also registered as a Depository Participant with CDSL 

and NSDL. SMC’s other associates are registered as Merchant Bankers, Portfolio Managers, NBFC with SEBI and Reserve Bank of India. It also has registration with AMFI as a Mutual Fund Distributor. 

SMC is a SEBI registered Research Analyst having registration number INH100001849. SMC or its associates has not been debarred/ suspended by SEBI or any other regulatory authority for accessing /dealing in 

securities market. SMC or its associates or its Research Analyst or his relatives do not hold any financial interest in the subject company interest at the time of publication of this Report. SMC or its associates or its 

Research Analyst or his relatives do not hold any actual/beneficial ownership of more than 1% (one percent) in the subject company, at the end of the month immediately preceding the date of publication of this 

Report. SMC or its associates its Research Analyst or his relatives does not have any material conflict of interest at the time of publication of this Report. 

SMC or its associates/analyst has not received any compensation from the subject company covered by the Research Analyst during the past twelve months. The subject company has not been a client of SMC 

during the past twelve months. SMC or its associates has not received any compensation or other benefits from the subject company covered by analyst or third party in connection with the present Research Report. 

The Research Analyst has not served as an officer, director or employee of the subject company covered by him/her and SMC has not been engaged in the market making activity for the subject company covered by 

the Research Analyst in this report.

The views expressed by the Research Analyst in this Report are based solely on information available publicly available/internal data/ other reliable sources believed to be true. SMC does not represent/ provide any 

warranty expressly or impliedly to the accuracy, contents or views expressed herein and investors are advised to independently evaluate the market conditions/risks involved before making any investment decision. 

The research analysts who have prepared this Report hereby certify that the views /opinions expressed in this Report are their personal independent views/opinions in respect of the subject company.

RANKING METHODOLOGY

WEAK

NEUTRAL

FAIR

GOOD

EXCELLENT

6

Mumbai Office:

Lotus Corporate Park, A Wing  401 / 402 , 4th Floor , 

Graham Firth Steel Compound, Off Western 
Express Highway, Jay Coach Signal, Goreagon 
(East) Mumbai - 400063

Tel: 91-22-67341600, Fax: 91-22-67341697

Kolkata Office:

18, Rabindra Sarani, Poddar Court, Gate No-4,

5th Floor, Kolkata - 700001

Tel.: 033 6612 7000/033 4058 7000
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